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“Doing good and doing well were never meant to be opposites.”

Every business starts with an idea — a spark, a problem to solve, or a better way to do things.
 But somewhere along the way, many founders realise that profit alone isn’t enough.
 The real measure of success becomes: what difference do we make, and how do we make people
feel?

Stories of Business was born from that exact belief — that behind every brand are people pouring
their heart, purpose, and late nights into something that matters.
 This Starter Kit is our way of helping you put that purpose into practice — not with jargon, but
with simple, honest steps you can act on right away.

Over the next few pages, you’ll explore how good business begins from within — how your values,
story, and community can become the foundation of growth that lasts.
No corporate speak. No tick-boxes. Just real tools, real reflection, and a reminder that integrity is
a strategy.

Why We Built This 

“ G O O D  B U S I N E S S  I S N ’ T  A
C A M P A I G N  —  I T ’ S  A  D A I L Y

C H O I C E . ”

R e f l e c t i o n :

W h y  d i d  y o u  s t a r t  y o u r  b u s i n e s s  —  a n d
w h a t  k i n d  o f  c h a n g e  d i d  y o u  h o p e  i t
w o u l d  m a k e ?  W r i t e  y o u r  a n s w e r
s o m e w h e r e  y o u  c a n  s e e  i t  o f t e n .
 I t ’ s  y o u r  c o m p a s s  f o r  e v e r y  c h a p t e r
t h a t  f o l l o w s .



Inside this Guide
T h i s  g u i d e  i s  y o u r  s t a r t i n g  p o i n t  f o r  d o i n g  b u s i n e s s
t h e  r i g h t  w a y  —  w i t h  p u r p o s e ,  c a r e ,  a n d  p o s i t i v e
i m p a c t .

 I t ’ s  n o t  a  r u l e b o o k  o r  a  c o r p o r a t e  c h e c k l i s t .  I t ’ s  a
r e f l e c t i o n  t o o l  d e s i g n e d  t o  h e l p  y o u  r e c o n n e c t  w i t h  w h y
y o u  s t a r t e d ,  i d e n t i f y  s m a l l  a c t i o n s  t h a t  m a t t e r ,  a n d
b u i l d  e v e r y d a y  h a b i t s  t h a t  m a k e  y o u r  b u s i n e s s  s t r o n g e r
—  a n d  k i n d e r .

I n s i d e ,  y o u ’ l l  f i n d  s h o r t  e x e r c i s e s ,  r e a l - w o r l d
e x a m p l e s ,  a n d  a  f e w  h o n e s t  q u e s t i o n s  t o  h e l p  y o u  s h a p e
y o u r  o w n  v e r s i o n  o f  g o o d  b u s i n e s s .

T a k e  i t  a t  y o u r  o w n  p a c e .  R e f l e c t .  D i s c u s s  i t  w i t h  y o u r
t e a m .  M a k e  i t  y o u r s .

A t  t h e  e n d ,  y o u ’ l l  h a v e  t h e  o p p o r t u n i t y  t o  m a k e  a
s i m p l e  p l e d g e  —  y o u r  p e r s o n a l  c o m m i t m e n t  t o  d o i n g
b u s i n e s s  t h e  r i g h t  w a y .

A n d ,  y o u  c a n  p r o u d l y  d i s p l a y  y o u r  G o o d  B u s i n e s s  B a d g e
/  C e r t i f i c a t e  a t  t h e  e n d !



Beyond the Hustle:
Reconnecting with Your “Why”

Let’s be brutally honest.

 Most of us didn’t start a business out of some grand mission statement — we started because we needed to make a living.
 The cost of everything keeps rising, and sometimes the “why” gets buried under invoices, late nights, and pure survival.

But underneath all that noise, there’s still a reason you chose this path.
 Something that made you believe your idea mattered — that it could help someone, solve a problem, or simply make life a

little better.
This section is about reconnecting with that spark.

 Not in a fluffy, motivational-poster way — but in a practical, gut-check way.
 Because when your purpose and your business pull in the same direction, everything gets easier: decisions, messaging, even

motivation.



Quick Purpose Quiz
Read each statement and rate yourself from 1–5:

 (1 = Not true at all  5 = Completely true) - Be Honest, No right or Wrong!

 1️⃣ I can clearly describe the problem my business exists to solve.
 2️⃣ Our team or partners all understand that same purpose.
 3️⃣ We make decisions with our values in mind, even when it’s inconvenient.
 4️⃣ Our customers would describe us in the same words we use about ourselves.
 5️⃣ We measure success in more than money.
 6️⃣ Our marketing reflects who we really are.
 7️⃣ We’ve revisited our mission or goals within the last year.
 8️⃣ I feel proud, not pressured, when I talk about what we do.

Total Up and Score yourself:
0–20 → Your purpose needs rediscovery.
21–30 → You’re on the right path — time to refine and align.
31–40 → You’re living your purpose; protect that integrity daily.

K e y  I n s i g h t :
 A w a r e n e s s  i s  p r o g r e s s .  T h e  c l e a r e r  y o u r  “ w h y , ”

t h e  e a s i e r  i t  b e c o m e s  t o  m a k e  d e c i s i o n s  t h a t
r e f l e c t  i t  —  e v e n  i n  t o u g h  t i m e s .

P a u s e  a n d  R e f l e c t :
W h i c h  s t a t e m e n t  f e l t  h a r d e s t  t o  s c o r e ?

 T h a t ’ s  o f t e n  w h e r e  y o u r  n e x t  b i g  i m p r o v e m e n t  —
o r  r e d i s c o v e r y  —  b e g i n s


